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Empirical Generalizations about Marketing Impact: What We Have Learned
from Academic Research surveys academic research to determine what we know
about the impact of marketing activities on product and company performance.
With over 80 contributions from leading marketing scholars, it summarizes
current knowledge about the impact of marketing spending in 16 topic areas.
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Editorial Review

Review

Empirical Generalizations about Marketing Impact is amazingly comprehensive. It runs the gamut from
macro to micro forces acting on our markets, from tried-and-true marketing strategies to emerging marketing
channels, and from stock market impact to individual consumer tendencies. It captures what we know about
marketing science today and presentsit in afresh, easily understood format. -- --Delaine Hampton, Director,
Upstream Innovation, Consumer Market Knowledge, The Procter & Gamble Company

Summarizes all we know about what works and what is myth in marketing based on meta-analyses from
hundreds of rigorous studies. Thisisthe uber FAQ for the evidence-oriented marketer and practicing
marketing scientist. -- --Francois Christen, VP, Enterprise Marketing, Marketing Insights and Measurement,
WellsFargo & Co.

The most succinct, valuable, and readable inventory of what we know about the impact of marketing
variables and the conditions under which they hold. Required reading for every executive concerned about
the return on their marketing investments. -- --Y oram (Jerry) Wind, The Lauder Professor and Professor of
Marketing, The Wharton School, University of Pennsylvania

About the Author

Dominique M. Hanssens is the Bud Knapp Professor of Marketing at the UCLA Anderson Graduate School
of Management. From 2005 to 2007 he served as Executive Director of the Marketing Science Institute in
Cambridge, Massachusetts.

Users Review
From reader reviews:
Micah Stahlman:

Do you have favorite book? For those who have, what is your favorite's book? Guide is very important thing
for us to be aware of everything in the world. Each reserve has different aim or maybe goal; it means that e-
book has different type. Some people really feel enjoy to spend their time for you to read a book. They are
really reading whatever they get because their hobby is actually reading a book. Why not the person who
don't like reading a book? Sometime, individual feel need book once they found difficult problem or maybe
exercise. Well, probably you should have this Empirical Generalizations about Marketing Impact (Marketing
Science Institute (MSl) Relevant Knowledge Series).

Meagan Shaffer:

Book is usually written, printed, or created for everything. Y ou can know everything you want by a guide.
Book has a different type. Asit is known to us that book isimportant matter to bring us around the world.
Close to that you can your reading proficiency was fluently. A guide Empirical Generalizations about
Marketing Impact (Marketing Science Institute (MSI) Relevant Knowledge Series) will make you to become
smarter. Y ou can fed more confidence if you can know about everything. But some of you think that will
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open or reading a new book make you bored. It is not necessarily make you fun. Why they are often thought
like that? Have you searching for best book or suited book with you?

Joy Hutchinson:

People livein this new day of lifestyle always attempt to and must have the spare time or they will get large
amount of stress from both daily life and work. So , whenever we ask do people have free time, we will say
absolutely of course. People is human not really a huge robot. Then we consult again, what kind of activity
do you possess when the spare time coming to you of course your answer may unlimited right. Then do you
ever try this one, reading textbooks. It can be your alternative in spending your spare time, the particular
book you have read is actually Empirical Generalizations about Marketing Impact (Marketing Science
Institute (MSI) Relevant Knowledge Series).

Méelissa Kim:

Many people spending their time frame by playing outside together with friends, fun activity having family
or just watching TV all day long. Y ou can have new activity to enjoy your whole day by examining a book.
Ugh, yathink reading a book can definitely hard because you have to use the book everywhere? It alright
you can have the e-book, having everywhere you want in your Smart phone. Like Empirical Generalizations
about Marketing Impact (Marketing Science Institute (MSI) Relevant Knowledge Series) which is having the
e-book version. So, try out this book? Let's find.
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